
SPRING/SUMMER 2025 JANUARY – MARCH
LOOKBOOK



2 3

THE BIG BLUE 
JANUARY 2025



4 5

JA C K E T
7 3 0 3 0 5  1 1 1 1 7  3 4 0 0  5 2  %  P E S ,  4 8  %  E M E

P U L LOV E R
7 7 2 3 3 0  1 5 1 2 7  9 7 0 2  5 5  %  PA N ,  4 5  %  C O

T RO US E R S
7 2 0 3 0 6  1 1 1 0 9  8 9 2 0  1 0 0  %  C V



6 7

B LO US E
7 6 0 3 4 6  1 1 1 0 9  8 9 2 0  1 0 0  %  C V  

T RO US E R S
7 2 0 3 0 6  1 1 1 0 9  8 9 2 0  1 0 0  %  C V



8 9

JA C K E T
7 5 0 2 8 6  1 1 5 0 5  3 4 0 0  1 0 0  %  P E S

P U L LOV E R
7 7 2 3 1 0  1 5 1 0 6  8 9 1 2  8 5  %  PA N ,  1 5  %  W O

T RO US E R S
7 2 0 3 0 4  1 1 1 1 5  8 9 7 9  9 2  %  C O ,  7  %  E M E ,  1  %  E L



1 0 1 1

P U L LOV E R
7 7 2 3 0 7  1 5 1 1 2  3 4 0 3  7 9  %  C V E ,  1 9  %  PA ,  2  %  M T F   

T RO US E R S
7 2 0 3 0 6  1 1 1 0 9  8 9 2 0  1 0 0  %  C V



1 2 1 3

BLUE JASMIN  
FEBRUARY 2025 



1 4 1 5

JA C K E T
7 5 0 2 8 5  1 1 5 0 4  7 5 0 0  1 0 0  %  PA

S H I RT
7 7 1 3 1 5  1 6 1 1 4  9 7 0 2  5 5  %  C V ,  3 5  %  PA ,  1 0  %  E L

T RO US E R S
7 2 0 3 1 5  1 1 1 2 9  8 9 7 9  6 9  %  C O ,  3 0  %  C LY ,  1  %  E L   



1 6 1 7

B L A Z E R
9 3 0 9 9 0  1 9 1 0 4  8 9 9 0  9 5  %  P E S ,  5  %  E L

TO P
7 7 1 3 2 3  1 6 1 0 0  8 9 9 0  9 7  %  C V ,  3  %  E L

T RO US E R S
7 2 0 3 1 0  1 1 1 2 1  1 1 0 0  1 0 0  %  P E S



1 8 1 9

P U L LOV E R
7 7 2 3 1 7  1 5 1 1 4  8 9 9 2  7 0  %  C V ,  3 0  %  PA

T RO US E R S
7 2 0 3 1 4  1 1 1 2 4  8 9 9 0  9 5  %  P E S ,  5  %  E L



2 0 2 1

S H I RT
7 7 1 3 4 0  1 6 1 4 3  7 4 9 2  5 0  %  P E S ,  4 9  %  C O ,  1  %  E L

T RO US E R S
7 2 1 3 0 1  1 6 1 4 3  7 4 9 2  5 0  %  P E S ,  4 9  %  C O ,  1  %  E L



2 2 2 3
D R E S S 
7 8 1 3 1 5  1 6 1 5 4  8 9 9 2  9 5  %  P E S ,  5  %  E L



2 4 2 5
JA C K E T
7 5 0 2 8 5  1 1 5 0 4  7 5 0 0  1 0 0  %  PA



2 6 2 7

GREAT HOPES  
MARCH 2025 



2 8 2 9

B L A Z E R
7 3 0 3 2 4  1 1 1 5 0  5 7 2 0  9 5  %  P E S ,  5  %  E L

TO P
7 6 0 3 2 1  1 1 1 3 7  9 7 0 2  1 0 0  %  C V E   

T RO US E R S
9 2 0 9 5 7  1 9 1 0 4  5 7 2 0  9 5  %  P E S ,  5  %  E L



3 0 3 1
D R E S S 
7 8 0 3 2 7  1 1 2 2 4  5 7 2 2  7 0  %  C V ,  3 0  %  L I   



3 2 3 3
D R E S S 
7 8 1 3 0 4  1 6 1 2 5  9 7 0 0  1 0 0  %  P E S  



3 4 3 5

JA C K E T 
7 3 1 3 0 1  1 6 1 2 5  5 7 2 0  1 0 0  %  P E S

S H I RT 
7 7 1 3 8 3  1 6 1 5 3  9 7 0 2  1 0 0  %  C O

T RO US E R S
7 2 0 3 2 0  1 1 1 3 4  8 9 7 9  1 0 0  %  C LY   



3 6 3 7
OV E R A L L 
7 8 1 3 0 5  1 6 1 2 6  5 7 2 0  1 0 0  %  P E S



3 8 3 9

S H I RT
7 7 1 3 8 3  1 6 1 5 3  9 7 0 2  1 0 0  %  C O

T RO US E R S
7 2 0 3 2 0  1 1 1 3 4  8 9 7 9  1 0 0  %  C LY   



4 0 4 1

P U L LOV E R
7 7 2 3 2 8  1 5 1 2 4  9 7 0 2  6 5  %  C V ,  3 9  %  PA

S K I RT
7 1 1 3 0 6  1 6 1 4 0  5 7 2 2  9 3  %  P E S ,  7  %  E L



4 2 4 3

B LO US E
7 6 0 3 2 3  1 1 1 3 6  5 7 2 2  1 0 0  %  C V E   

T RO US E R S
7 2 0 3 2 6  1 1 1 4 8  8 9 6 9  9 9  %  C O ,  1  %  E L



4 4 4 5

S H I RT
7 7 1 3 4 3  1 6 1 4 6  9 7 0 0  6 0  %  C V ,  3 8  %  P E S ,  2  %  E L 

T RO US E R S
7 2 1 3 0 2  1 6 1 4 6  9 7 0 0  6 0  %  C V ,  3 8  %  P E S ,  2  %  E L



4 6 4 7

ESSENTIALS  
2025 



4 8 4 9

B L A Z E R
9 3 0 9 9 0  1 9 1 0 4  8 9 2 0  9 5  %  P E S ,  5  %  E L

B LO US E
9 6 0 9 6 0  1 9 0 1 9  9 7 0 2  1 0 0  %  C V E   

T RO US E R S
9 2 0 9 5 7  1 9 1 0 4  8 9 2 0  9 5  %  P E S ,  5  %  E L



5 0 5 1
D R E S S 
9 8 0 9 7 6  1 9 0 2 3  8 9 2 2  7 1  %  C O ,  2 5  %  PA ,  4  %  E L



5 2 5 3

B LO US E
9 6 0 9 6 4  1 9 0 2 0  8 9 2 2  1 0 0  %  C V E   

T RO US E R S
9 2 0 9 6 1  1 9 1 0 0  9 7 0 0  9 7  %  C O ,  3  %  E L



5 4 5 5

S H I RT
9 7 1 9 6 7  1 9 6 7 4  8 9 2 2  9 2  %  C V E ,  8  %  E L   

T RO US E R S
9 2 0 9 6 1  1 9 1 0 0  9 7 0 0  9 7  %  C O ,  3  %  E L



5 6 5 7

B L A Z E R
9 3 0 9 9 0  1 9 1 0 4  9 6 1 0  9 5  %  P E S ,  5  %  E L

TO P
9 7 1 9 6 2  1 9 6 8 1  8 9 2 0  9 7  %  C V ,  3  %  E L   

T RO US E R S
9 2 0 9 5 6  1 9 1 0 4  9 6 1 0  9 5  %  P E S ,  5  %  E L



GERRY WEBER INTERNATIONAL GMBH · NEULEHENSTRASSE 8 · D 33790 HALLE/WESTFALEN · TAIFUN.COM

FOLLOW US ON

WE LOVE PR GMBH
HEAD OFFICE & SHOWROOM MÜNCHEN  

UNGERERSTRASSE 129 | 80805 MÜNCHEN | GERMANY

LYNN BELLINGER
PHONE: +49 (0) 89-25 55 55 4 -18

E-MAIL: LYNN.BELLINGER@WELOVEPR.DE

EVA-MARIA EISELT
PHONE: +49 (0) 89 - 25 55 55 4 -36 

E-MAIL: EVA-MARIA.EISELT@WELOVEPR.DE

GERRY WEBER INTERNATIONAL GMBH

NADINE ROTHER
NEULEHENSTRASSE 8 | D-33790 HALLE/WESTFALEN
PHONE: +49 5201 185-7214 | MOBILE: +49 1725834307

E-MAIL: NADINE.ROTHER@GERRYWEBER.COM

ALL ARTICLES ARE AVAILABLE ONLINE AND/OR IN STORES.

P R E S S - C O N T A C T

KEY

CMD	 =	 MODAL
CO	 =	 COTTON
COB    	 =	 COTTON (BIO)
CLY     	 =	 TENCELTM LYOCELL
CV	 =	 VISCOSE
CVE     	 =	 LENZING™ ECOVERO™
EL	 =	 ELASTANE
EME	 =	 ELASTOMULTIESTER
LI        	 =	 LINEN

MTF	 =	 METALLIC FIBER
PA	 =� POLYAMIDE
PAN	 =	 POLYACRYLIC
PES	 =	 POLYESTER
WO	 =	 WOOL
	 =	


